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MODERNISING SCUNTHORPE MARKET  
 
 
 
 
 
 
 
 
 
 

 
2. BACKGROUND INFORMATION 
 

2.1 It is now nationally recognised that markets make a valuable contribution 
to the success of town centres. They encourage shoppers into town for 
their food shopping, support and grow local businesses, play a valuable 
social role and add local distinctiveness.  

 
2.2 Scunthorpe Market has two halls, the Old Hall and the newer (1970s) Food 

Hall. The Old Hall trades on Fridays and Saturdays.  The Food Hall is open 
six days a week (not Sunday). 

 
2.3 Our market has 108 stalls. There are 58 in the Old Hall (of which 48 are 

let) and 45 in the Food Hall, with no vacancies. Two stalls adjacent to the 
rear doors of the Old Hall remain occupied and one outside the Food Hall. 

 
2.4 In 2009 the Economic Development and Corporate Issues Scrutiny Panel 

reviewed our markets. It acknowledged the contribution that markets make 
and recommended that we invest in the future of our markets so that they 
are looked upon as a primary mechanism for delivering the council’s 
shared ambitions of “an area that is thriving” and “communities that are 
confident and caring”, rather than just as an income stream for the council. 

 
2.5 We asked the traders what physical changes they would like to see to the 

markets.  They voted to bring the stalls in from the outdoor ‘Old Barn’ area 
and to make the area brighter and more welcoming for shoppers. 

 
2.6 We have attached the recommendations from the Scrutiny report as 

Appendix 1 and added what we have achieved so far.   
 

ASSET AND ESTATE MANAGEMENT; 
SPORT LEISURE AND CULTURE 

CABINET MEMBER 

 
1. OBJECT AND KEY POINTS IN THIS REPORT 
 

1.1 Earlier this year, measures were put in place to help attract more 
shoppers and traders to Scunthorpe Market.  

 
1.2  This report looks at the options for the long and medium term.  



 

 

2.7 Appendix 2 shows the outline strategy we have developed.   
 

  The short-term refurbishment and marketing  
 

2.8  In March 2011 we started a major transformation of the Old Hall. We 
invested £100,000 to make it a more attractive place to shop. We 
demolished two old blocks of stalls to open up the space and let in light. 

 
2.9 We built a raised performance and display area known as The Podium @ 

Scunthorpe Market. We now hire this space out and run regular events. 
Appendix 3 shows the events held in 2011.  This is intended to help attract 
people into the market.   

 
2.10 We refurbished 13 stalls to the rear of The Podium. These vary in size 

from small counter front units suitable for business start-ups to large walk 
in retail units.  Each stall has lockable shutters and a metered power 
supply.  

 
2.11 Stalls in the run-down Old Barn area were brought inside to create a more 

attractive vibrant market. 
 

2.12 Traders displaced by the works took some of the refurbished stalls. We 
have now attracted five new traders and two traders have expanded their 
businesses.  

 
2.13 The works have increased trader confidence and a further four new 

tenants have taken old style units in the areas of highest footfall.  
 

2.14 We are advertising the remaining stalls in trade magazines and on the 
council’s website. 

 
2.15 We have recently repainted the Old Hall floor to make it more attractive to 

shoppers. Traders in both halls have praised this work.  
 

2.16 Over the last year we have run an extensive marketing campaign to 
encourage people to do their weekly shop at our markets. We have 
attracted a national markets roadshow, secured a weekly editorial column 
in the Scunthorpe Telegraph, advertised on the radio, in newspapers and 
in trade magazines, produced a comprehensive leaflet, promoted markets 
at local and regional shows and developed comprehensive web pages.  

 
2.17 The one-hour free car parking at the Market and Home Street Car parks 

has also helped to increase footfall in the market.  
 

2.18 We asked shoppers at the market for their views during a ‘retail health 
check’ in September. Our findings show that 60% of people coming into 
the market make a purchase. 70% of shoppers questioned use the market 
for their weekly shop. This shows the market has good potential. 

 
 
 



 

 

  The long-term aim  
 

2.19 The long-term aim is to work with a developer to provide a new quality 
market hall as part of any redevelopment of the eastern part of the High 
Street. The current economic climate unfortunately means that this aim is 
likely to be achieved from developer led proposals in the short term. 

  
2.20 In the meantime we need to make sure that the market and the High Street 

around it remain as vibrant and attractive as possible to shoppers. 
 

  Short to medium term problems  
 

2.21 The area at the rear of the market is run down and shabby. The service 
yard is visible to the public.  It looks unsightly due to the volume of waste 
that is handled.    

 
2.22 We have been made aware of health and safety concerns over vehicles 

and pedestrians using the shared rear access. We need to take action to 
improve the safety of this area.   

 
2.23 We are paying Business Rates on the old, vacant stalls at the rear of the 

market.  We need to demolish them to remove this cost.  
 

2.24 The demolition of Carlton Street multi-storey car park has led to calls for 
more car parking spaces in the town.  

 
2.25 The entrance doors to the Old Hall need replacing. 

 
 
3. OPTIONS FOR CONSIDERATION 
  

3.1  Option 1 - Close the Old Hall and bring its stalls out onto the High Street 
 

3.2 Option 2 - Phase 2 of the refurbishment: - Create a shopper’s car park at 
the rear of the market, improve the Old Hall entrance doors and review the 
staffing arrangements.  Appendix 4 contains more details of these 
proposals. 

 
3.3 Option 3 - Close the market  

 
3.4 Option 4 - Do nothing  

 
 
4. ANALYSIS OF OPTIONS 
 
 4.1  Option 1 - Close the Old Hall and bring stalls out onto the High Street  
 

4.1.1 We estimate that over 50% of the businesses in the Old Hall would 
not come out onto the High Street to trade and we would lose them 
from the market. This is because they are not suited to outdoor 
trading. They sell delicate items such as wedding supplies, wools 



 

 

and crafts and make watch repairs. Other traders need power and 
dry conditions for sewing alterations and engraving.  

 
4.1.2 We charge £14 for an outside stall in Brigg on a Thursday. This is 

much lower than the cost of an indoor stall. The cost of erecting 
these stalls in Brigg barely covers the income we receive from them. 

 
4.1.3 If 50% of traders did choose to come outdoors we would need 150 

metres of stall frontage. There would not be sufficient space on the 
High Street to accommodate this.  

 
4.1.4 Permanent stalls would interfere with sight lines for CCTV. We 

would also experience problems with vandalism and anti-social 
behaviour. In Ashby this caused such a problem that the area was 
fenced off with high palisade fencing. 

 
4.1.5 If we put permanent stalls in Church Square it would stop the 

square being used for other events. We would also need more 
CCTV cameras. 

 
4.1.6 In addition, unless the stalls were occupied six days a week the 

area would not look attractive.  We would also need to install a new 
power source for lighting, tills and scales on the High Street. 

 
4.1.7 The people who would potentially trade outdoors (like florists, fruit 

and vegetables and accessories) are already in the Food Hall. 
There is a likelihood that this would result in reduced footfall and 
trade in the Food Hall, as shoppers would spend on the outdoor 
stalls. This would make the Food Hall less viable.  

 
4.1.8 Income from shops on the Old Hall Market frontage brings an 

additional £36,337 into the market. It could be possible to demolish 
the Old Hall and retain the shops, but this would reduce the viability 
of the site for development.  

 
4.1.9 As it is only open two days a week and does not have high volume 

stalls, the Old Hall is much cheaper to run than the Food Hall. It only 
accounts for 17.9% of the running costs (excluding staffing). We 
would only save 2.8% of the staffing budget.  

 
4.1.10 The costs of operating a market on the High Street would need to 

be added. When stall erection and reduced stall rents are taken into 
account, this option would cost us money.    

 
4.2  Option 2: Implement phase 2 of the refurbishment 
 

4.2.1 Full details are given in Appendix 4. We would like to introduce a 
second phase of refurbishment to build on the works already 
completed.  

 



 

 

4.2.2 We have made the Old Hall more inviting for shoppers coming off 
the High Street, but the rear corner still remains a quiet area with 
the lowest footfall.  

 
4.2.3 If we demolish the outdoor stalls and create a surface car park it 

would go someway to replacing the spaces lost by the demolition of 
the Church Square multi-storey. It would also remove the business 
rates charged on these stalls.  

 
4.2.4 The current market car park is not well used for several reasons. 

Firstly, a high palisade and panel fence surrounds it, making it look 
unattractive. The entrance is tight for large cars and it is difficult to 
work out where the entrance is from Home Street. Lighting is poor 
and there are several dark areas making it look unsafe.  

 
4.2.5 If we remodel the rear area of the market we could create a large 

attractive car park for approximately 90 cars. The removal of the 
fence would open up the area and make it a popular car park with 
shoppers visiting the High Street. This would increase footfall 
through the market. The maximum benefit would be obtained from 
this car park being a “free one hour parking” site. 

 
4.2.6 We are confident that the increased footfall would lead to the vacant 

stalls being filled. We have received several enquiries for these 
stalls and potential tenants have expressed a strong interest if such 
a car park comes to fruition. 

 
4.2.7 The remodelling works would also allow us to tackle other issues of 

concern. We can safely resolve the conflict between vehicles and 
pedestrians at the Home Street market entrance. We can overcome 
the issues raised at MTLG regarding the storage of waste. 

 
4.2.8 The Old Hall could then be open six days a week. This could lead to 

a modest increase in rent from traders wishing to trade on the 
additional days.  

 
4.2.9 Alongside this we could improve the front entrance doors that would 

make the market more attractive from the High Street and improve 
the town centre environment as a whole.  

 
4.2.10 As part of this option we intend to review the current staffing 

arrangements across the market and fully review opening times to 
meet customer needs.  

 
4.3  Option 3: Close both Market Halls  

 
4.3.1 This would directly affect 51 businesses and over 300 jobs. 

Currently 37 are held on lease protected by the provisions of the 
Landlord and Tenant Acts. This would involve the council in 
substantial compensation costs. 

 



 

 

4.3.2 By taking the butchers, greengrocers and other food stalls out of the 
town centre we would encourage more people to use out of town 
supermarkets. This would affect the success of the town centre and 
could lead to more retail closures.  

 
4.4  Option 4: Do nothing 
 

4.4.1 Trader confidence would be lost. We would still pay business rates 
on the vacant Old Barn, leading to a budget overspend and the area 
would fall into further neglect. Without investment, the eastern end 
of the town centre will fall into decline.  

 
4.4.2 Our preferred option is therefore option 2  

 
 
5. RESOURCE IMPLICATIONS (FINANCIAL, STAFFING, PROPERTY, IT) 
  

5.1 The works identified would require investment in the order of £85,000. This 
cannot be funded out of existing budgets. It would however generate 
ongoing revenue from car parking and enable us to let more stalls. As a 
result of these works we feel that the market could once again make a 
profit.  

 
5.2 As part of option 2 we would review staffing at the market to enhance 

customer service with the aim of reducing costs.  
 

5.3 Funds are available from within the Property Trading Account. 
 
 
6. OTHER IMPLICATIONS (STATUTORY, ENVIRONMENTAL, DIVERSITY, 

SECTION 17 - CRIME AND DISORDER, RISK AND OTHER) 
 

6.1 The works identified in option 2 would enhance the town centre 
environment. 

 
6.2 By retaining and enhancing the market we are increasing diversity and 

encouraging small business growth. 
 

6.3 The works will be designed to reduce crime and disorder. 
 
 
7. OUTCOMES OF CONSULTATION 
 

7.1 We have consulted with market shoppers and traders on Scunthorpe 
Market and designed option 2 to meet the outcome of this consultation. 

 
7.2 We have also consulted the Market Traders Liaison Group and they 

support our preferred option.   
  
 
 



 

 

8. RECOMMENDATIONS 
 
 8.1  It is recommended that the Cabinet Member endorses Option 2.  
   

8.2 It is recommended that the Cabinet Member authorises funds to be 
released from the Property Trading Account. 

 
 

DIRECTOR OF INFRASTRUCTURE SERVICES 
Hewson House 
P O Box 53 
Brigg 
DN20 8XY 
Author: CR EDWARDS 
Date: 1.12.2011 
 
Background Papers used in the preparation of this report: 
Economic Development and Corporate Issues Scrutiny Panel Report 2010  
Scunthorpe Market Health Check, September 2011 
 
 



 

 

Appendix 1:  What we have done to meet the recommendations of the Scrutiny Report?  
 
Recommendation 1  
That North Lincolnshire Market management devise a strategy that realigns the service to deliver 
the council’s shared ambitions of ‘an area that is thriving’ and ‘communities that are confident and 
caring’. 
 
We have:  

 Produced and implemented an outline strategy  
 
Recommendation 2  
That a strategy for North Lincolnshire Markets be drafted and adopted.  The strategy to be devised 
and implemented immediately and be reviewed within one calendar year by this Scrutiny Panel to 
gauge the impact made by the strategy. 
 
We have:  

 Produced and implemented an outline strategy  
 
Recommendation 3  
That as part of future budget setting processes, the Council reviews the current unrealistic income 
targets for the markets service causing the Asset Management and Culture service to subsidise 
the markets function with a view to establishing a realistic revenue budget for the service that 
offers future opportunities for reinvestment of any operating profits to maintain and improve the 
quality of the market facilities. 
 
We have:  

 Accurately apportioned costs across the markets to reflect outgoings and 
stall rentals 

 Identified savings that can be made 
 Identified investment that is needed   

 
Recommendation 4  
That Full Council recognise the prolonged under investment at its markets and fully supports any 
future submission by the Service Director Asset Management and Culture on behalf of the markets 
service for capital programme monies in order to provide the necessary investment to bring the 
markets in to the twenty first century. 
 
We have:  

 Consulted with traders on a series of improvements to the Old Hall   
 Implemented refurbishment works to the value of £100K at Scunthorpe  
 Repainted the floor in the Old Hall as part of planned maintenance 
 Refurbished stalls in the Old Hall and created new stalls 
 Improved the PA system at Scunthorpe and we now play music   
 Moved stalls inside from the Old Barn area  
 Temporarily resolved the rear access issues at Scunthorpe  
 Provided new stall canopies at Brigg  
 Introduced a rolling programme to replace old stall boards at Brigg  
 Introduced Christmas lights at Scunthorpe Old Hall  
 Brought this report to the cabinet member to seek approval for Phase 2  

 
Recommendation 5  
That in the short term, all objectives and targets assigned to the markets strategy 
(recommendation 2) be financed by the council.  However, it is essential that as the current 
economic climate improves, the objectives and targets be financed from the markets controllable 
operating surplus. 
 
We have:  



 

 

 Accurately apportioned costs across the markets to reflect outgoings and 
stall rentals 

 Identified savings that can be made 
 
Recommendation 6  
That the existing Market Traders Liaison Committee be (a) re-constituted to make it more efficient 
and accessible to all market traders, (b) professionally recorded with all discussions and actions 
reported to all traders in a quarterly newsletter, (c) a consultative body to discuss issues such as 
rent levels etc, and (d) expanded to include representation from all markets as well as the 
membership to include the council’s Tourism and Town Centre Manager.  
 
We have:  

 Consulted with all traders 
 Reconstituted the Market Traders Liaison Group 
 Included representation from all markets  
 Communicated the minutes as an easy to read newsletter   
 Set up a pigeonhole system to distribute the newsletter and mail-outs to 

traders 
 Improved daily communication with traders 
 Improved the level of customer care  

 
Recommendation 7  
That a market trader charter be drafted and adopted across the market service, to include a full 
maintenance programme. 
 
We have:  

 Reviewed the rules and regulations  
 Drafted and implemented a North Lincolnshire Market Traders’ Charter to 

which all traders have signed up to 
 Introduced a policy identifying what space can be used   

 
Recommendation 8  
That the Service Director Asset Management and Culture undertake a review of the management 
function of all of North Lincolnshire’s Markets, to determine if the current structure and 
management practices are fit for purpose.  That any changes proposed to current management 
arrangements be submitted to the Leader of the Council Regeneration, Marketing and Finance 
Cabinet Member for consideration. 
 
We have:  

 Reviewed the management structure, reduced staffing costs and brought 
tourism, markets and town centres together  

 
Recommendation 9  
That in consultation with the council’s Highways and Transport service, reduced car parking fees 
be made available at Scunthorpe Market car park, Ashby car park and Brigg car park on market 
days only. 
 
We have:  

 Introduced 2 hours free car parking in Brigg and 1 hour in Ashby car 
parks. The two car parks next to Scunthorpe market offer 1 hour free 
parking.  

 
Recommendation 10  
That the reduction in car parking charges for market traders and customers on market days only 
operate as a pilot for six months. 
 

 Not applicable  
 



 

 

Recommendation 11  
That the council’s Highways and Transport Service, in consultation with Humberside Police, ensure 
that the pedestrianisation of Brigg Market Place is enforced on market days. 
 
We have:  

 Discussed the matter with Humberside Police and are looking at ways to 
reduce traffic whilst maintaining essential access 

 Narrowed access on County Bridge  
 
Recommendation 12  
That the council’s Service Director Asset Management and Culture be asked to re-tender the 
contract for the erection and dismantling of Brigg’s Markets once the existing contract period has 
expired. 
We have:  

 Sought alternative stall designs 
 Investigated ways of doing the work internally   

 
Recommendation 13  
That should there be no progress with the development of a new custom built Scunthorpe market 
within one year of the North Lincolnshire Market report being approved, this panel re-visit this 
review, with particular focus on enhancing the existing Scunthorpe market.  
 
Recommendation 14  
That the marketing of North Lincolnshire Markets be assigned to the Tourism and Town Centre 
Manager with a designated budget ring fenced for this duty.  The budget to be agreed by the 
Cabinet Member Regeneration, Marketing and Strategic Finance. 
 
We have: 

 Marketed the markets as part of tourism and town centres 
 Promoted them extensively at local and regional shows  
 Run radio and print campaigns  
 Established a free weekly column in the Scunthorpe Telegraph  
 Provided new signage at Ashby and Brigg  
 Produced and distributed 10,000 copies of a Markets leaflet  
 Set up markets web pages on www.scunthorpe.towntalk.co.uk and 

www.northlincs.gov.uk including a Scunthorpe trader directory  
 Increased footfall by holding events and activities 
 Started a ‘buy local’ campaign for Brigg 

 
Recommendation 15  
That the Market Manager ensures that the service supports and promotes social enterprise by 
signposting all market traders to the relevant council department for advice and support. 
 
We have:  

 Set up affordable stalls for business start-ups and signposted new 
stallholders to the Business Team  

 Introduced training and business start up schemes by the National 
Market Traders Federation (NMTF) to help traders build their business  

 
Recommendation 16  
That the council introduce a series of incentives to new traders to allow them to learn and develop 
their business.  These incentives to be discussed at the Market Traders Liaison Committee, prior to 
them being approved by the Cabinet Member Regeneration, Marketing and Strategic Finance. 
 
We have:  

 Worked with the NMTF to develop a starter scheme and other training 
schemes  

 Created new stalls suitable for all business types and sizes 



 

 

 Provided test trading stalls at Ashby  
 
Recommendation 17  
That the feasibility of more specialised markets being ran at both Scunthorpe and Ashby markets 
be explored. 
 
We have: 

 We have introduced a Craft, Flea and Collectors market at  
Ashby alongside the general market  

 
Recommendation 18  
That the market management engage with the black and minority ethnic communities as well as 
the new communities to encourage markets to better reflect North Lincolnshire’s growing diverse 
communities 
 
We have: 

 Ensured our publicity material reflects the diversity of our communities  
 Engaged with black and minority ethnic communities, plus emerging 

eastern European communities 
 
Recommendation 19  
That the council commission research with market traders, customers and council officers with the 
aim of improving the visual appearance and physical environment of Ashby market. 
 
We have:  

 Undertaken consultation with traders on how they would like to see the 
market improved 

 Undertaken consultation with traders on Christmas and bank holiday 
opening  

 Introduced retail health checks at the markets  
 
Recommendation 20  
That a feasibility study by the Service Director Asset Management and Culture be undertaken to 
explore the possibility of the Ashby site being used for additional purposes on non-market days. 
 
We are:  

 Working with partners and developers to see how the site could be 
enhanced and made more profitable  

 
Recommendation 21  
That the shopping patterns at North Lincolnshire Markets be reviewed by the council’s Tourism and 
Town Centre Manager in order to ascertain if the opening hours and days are fit for purpose. 
 
We have:  

 Undertaken a retail health check at Scunthorpe Market 
 Discussed opening hours at the Market Traders Liaison Group  
 Asked town centre workers for their views on opening hours  
 Asked traders for their views on opening days and times  

 
Recommendation 22  
That the costs/benefits of providing subsidised or free public transport to North Lincolnshire 
Markets be investigated. 
 
We have:  

 Consulted public transport providers  
 
Recommendation 23  



 

 

That an asset management audit be undertaken of both Brigg and Ashby market sites in order to 
ascertain a programme of works to bring the market sites up to the twenty first century. 
 
Recommendation 24  
That once the audit is completed, the council be recommended to allocate the appropriate funds to 
complete the works. 
 
Recommendation 25  
That all recommendations contained in this report be included in an action plan, stating the 
timescales and key actions to implement the recommendations.  The action plan to be presented 
to the Economic Development and Corporate Issues Scrutiny Panel by no later than the end of 
January 2010. 
 
 
CR Edwards 
25/11/11   
 
  
 



Appendix 2:  The Outline Strategy  
 
All North Lincolnshire Markets  
 

Short-term strategy  
 Improve communication with traders  
 Review the rules and regulations  
 Undertake a baseline health check  
 Reconstitute the Market Traders Liaison Committee 
 Accurately apportion costs across the markets to reflect outgoings and stall rentals 
 Review the current income targets for the markets service 
 Draft and adopt a Market Traders’ Charter   
 Draft and implement a Space Policy 
 Consult on opening times and review opening patterns 
 Design and implement a marketing campaign to change shopping patterns   
 Enable traders to take part in NABMA programmes 
 Engage with black and minority ethnic communities, plus emerging eastern European 

communities  
 Introduce free 1 hour car parking adjacent to the markets  
 Offer all traders business support  
 Introduce traders’ information packs for new starters  

 
Medium term strategy  
 Test trading  / business start up advice marketed   
 Review staffing and working patterns to increase efficiency and save costs 
 Enhance customer care levels 
 Share good practice between traders and markets 
 Put the markets back at the heart of local communities  
 Review market rents  
 Reinvest a percentage of any profits in the markets to maintain and improve the quality of 

the market facilities. 
 Invest in priorities identified in consultation with the traders through the Market Traders 

Liaison Committee 
 Improve communication with traders  

  
Scunthorpe  
 

Short-term strategy 
 Consult with traders on a series of improvements to the Old Hall to halt the decline  
 Implement a programme of refurbishment works to the value of £100K  
 Programme floor repainting in the Old Hall into the planned maintenance  
 Increase footfall by holding events and activities 
 Refurbish old stalls  
 Improve the PA system and play music  
 Create new stalls suitable for all business types and sizes 
 Move stalls in from the Old Barn area  
 Temporarily resolve the rear access issues 
 Discuss working patterns with staff  
 Introduce car parking enforcement to the rear area 
 Introduce Christmas lights  

 
Medium-term strategy  
 Improve front entrance doors and make the entrance more attractive  
 Demolish stalls in the Old Barn area  
 Remodel the rear area to create a town centre pay and display car park for shoppers 
 Improve signage at the rear of the market  
 Improve the appearance of the rear of the market  



 Relocate trader parking away from the rear car park 
 Screen the rear service yard and separate vehicle and pedestrian movements  
 Improve lighting in the aisles 
 Refurbish stalls on a rolling programme when they become vacant  
 Introduce a shopper loyalty programme 

 
Long-term strategy  
 Work with a developer to identify a new site for the market  
 Incorporate a new market hall into any future town centre development  

 
Brigg 
 

Short-term strategy  
 Buy new canopies  
 Buy new stall tops  
 Buy local campaign for Brigg  
 New signs on approaches to the town  

 
Medium-term strategy  
 Asset management audit of Brigg market site 
 Programme of works designed to meet asset management audit   
 Investigate replacement of the stalls with pop-ups to reduce costs 
 Reduce stall erection costs  
 Look at the layout of the market 
 Develop an additional Saturday speciality market  
 Investigate options re the market storage building  

 
Long-term strategy  
 Programme of works implemented to meet asset management audit   
 New stalls to reduce erection costs  

 
Ashby  
 

Short-term strategy   
 Increase craft, flea and collectors stalls  
 Provide test trading stalls  
 Provide low-cost cosmetic solutions to improve appearance  

 
Medium term 
 Asset management audit of Ashby market site 
 Programme of works designed to meet asset management audit   
 Improve lighting 
 Look at the use of the site on non-market days  

 
Long term  
 Programme of works implemented to meet asset management audit   
 Work with a developer to regenerate the market   

 
 
 
CR Edwards 
November 2011  



 

 

Appendix 3: Events on The Podium @ Scunthorpe Market  
 

June: 
 

• Making Markets Matter  
• Circus Skills workshop  
• North Lincolnshire Council – Recycling campaign 
• Faces of Europe/ The Face of Dazzle competition  

 
July: 

 
• Barton Bike Night Promotion  
• Great British Superkarts GP Promotion  
• North Lincolnshire Council – Fostering campaign  
• Batons of Steel performance  
• North Lincolnshire Council – Adult Community Learning campaign  
• North Lincolnshire Tourism Roadshow  
• Nutty Norman (Children’s entertainer)  

 
August: 

 
• NHS North Lincolnshire – Cancer Awareness campaign  
• Scunthorpe Telegraph promotion  
• North Lincolnshire Museum Art Group exhibition 
• Mayor of North Lincolnshire appeal fund  
• Scunthorpe Sea Cadets recruitment  
• Aviation Heritage Lincolnshire Nose Cone Artwork exhibition  

 
    September: 
 

• Lincs FM – Fridays are Fun event  
• Scunthorpe Hospital Radio  
• Scunthorpe Market Retail Health Check  
• Macmillan Cancer Support collection  
• Charity Appeal for the earthquake 

 
October: 

 
• Scunthorpe Silhouettes Scooter Club display   
• NHS North Lincolnshire - Cancer Awareness campaign  
• Scunthorpe and District Model Railway Club display  
• North Lincolnshire Museum – Pumpkin Trail promotion  

 
November: 

 
• Royal British Legion Poppy Appeal  
• Nutty Norman (Children’s entertainer) 
• The Podium Craft Fair  
• Scunthorpe District Flower Club display  
• The Plowright Theatre Panto Cast   
• Lys St. Georges performance  

 
 



 

 

December:  
 

• Christmas Characters 
Cookery Demonstration with Nigel Brown  

• Jopsox Sings Christmas  
• Scunthorpe Community Band   



 

 

Appendix 4  
 
Phase 2 Works to Scunthorpe Market   
Cost in the region of  £90,000  
 
What we intend to do:  
 
Rear area 
 

 Demolish all vacant stalls to the rear of the market hall 
 Remove the perimeter palisade and metal panel fences to make the 

area more attractive 
 Level and surface the upper area 
 Retain and fence / screen the existing service area  
 Relocate market traders vehicles to an underused car park  
 Gate the rear delivery / servicing area to separate vehicle and 

pedestrian movements  (to meet safety advice) 
 Create delivery bays for use during opening times 
 Create disabled parking spaces close to the doors  
 Relocate palisade fencing adjacent to the Old Hall  
 Improve the appearance of the rear entrance of both halls  
 Create approximately 90 pay and display car parking bays 
 Improve lighting levels  
 Signpost the ‘High Street & Shopping Centres’ through the market  

 
Other works:  
 

 Improve the front entrance doors and make the entrance more 
attractive 

 Improve lighting in the aisles fitting low energy units  
 Refurbish stalls on a rolling programme when they become vacant 

 
Market operations  
 

 Review staffing and working patterns to increase efficiency and reduce 
costs 

 Enhance customer care levels 
 Further improve communication with traders 
 Encourage the Old Hall to open 6 days a week 
 Introduce a shopper loyalty programme  
 Review stall rents  

 
 
 
  






